
 

SAMPLE—Postconsumer Recycled-Content Newsprint Survey 
NOTE: The information in this excerpt is fictitious 

 
 
 
 
 
 
 

 

Part 1 
Organization Submitting This Survey: 
General Publishing Company 

Newspapers Represented in This Survey: 

General Publishing News  

Daily Planet  

  

  

 

 
 

Part 2: Total Tons of Newsprint Purchased:     100                     Metric Tons 

(Metric tons = Short tons × .907) 
 
 
 
 

Part 3: Companies that Supplied You Postconsumer Recycled-Content 
Newsprint (Names only) 

  

General Paper Products  
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Part 4: Postconsumer Recycled Content of the Newsprint You Purchased 

•   Report quantities in metric tons to two decimal places (0.00); Short Tons × .907 = Metric Tons 

•    Report the % of Postconsumer Recycled Content in whole, rounded numbers; Newsprint that is 

19.5% can be rounded to 20%. 

A B C D = (A × B) 

% of 
Postconsumer 

Recycled 
Content 

 
Tons of Newsprint 

Purchased 

 

Tons of Recycled 
Newsprint Purchased 

(25% or more) 

 

Tons of Postconsumer 
Recycled Content in 
Newsprint Purchased 

NONE (0%) 200.00 0.00 0.00 

15 % 500.00 0.00 75.00 

25 % 500.00 500.00 125.00 

%    

%    

%    

%    

%    

%    

%    

%    

%    

%    

TOTALS E               1,200.00 F                           500.00 G                         200.00 

 

H - Percent of Newsprint You Purchased that Qualifies as Recycled Newsprint 
Divide F by E then multiply by 100: F ÷ E × 100 =         41.67              %   (Target is 30%) 

 
I - Percent of Aggregate Postconsumer Recycled Content of All Newsprint Purchased 
Divide G by E then multiply by 100:  G ÷ E × 100 =            16.67            % (Target is 18%) 

Meeting the Target(s) 
 

•    You are finished if you met one of the target goals (30% or 18%). 
 

•    If you did not meet at least one of the goals, please complete Part 5. 
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Part 5:  Explanation for Not Meeting Either of the Goals 
 

TCEQ rules state that if you do not meet at least one of the two goals, you must provide an 

explanation of why by submitting the following information. 
 

A.  I was not able to obtain enough postconsumer recycled-content newsprint because (check all 

that apply): 

 
�   □ We could not get postconsumer recycled-content newsprint delivered on a timely basis. 

       □ We were not able to obtain sufficient quantities of recycled newsprint at 

competitive prices. 
�    □ We were not able to obtain sufficient quantities of recycled newsprint of 

satisfactory quality. 
�    □ We did not attempt to obtain recycled newsprint from every producer of 

recycled newsprint that offered to sell it to us during the 2006 calendar year. 
�    □ Other (please explain): 

 
 
 
 

 
B.  Please list the suppliers you contacted in your efforts to obtain recycled newsprint (continue 

on another page if necessary): 

 

Producer Address Telephone # Contact Person 

    

    

    

    

 

 

Return your survey by the deadline: 

 
By Mail:         Newsprint Survey (MC-108) 

TCEQ 

P.O. Box 13087 

Austin, TX 78711-3087 

 
By Fax:           512/239-5678 

 

By E-mail:       recycle@tceq.state.tx.us 
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