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City of Austin: Lawn and Garden Chemical Educational Campaign

Water Body Waterways within the Austin area
Location Austin, Texas

River Basin Colorado River (14)

Contractor City of Austin

Project Period July 28, 2008 through August 31, 2011
Project Total $251,295.00 (Federal 60% and Local 40%)
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In order to address goals of the City of Austin Water- =3 Colorado River Basin Rpun%ﬁw\m

shed Protection Master Plan, a multi-media advertising
campaign was conducted to educate the public on the
proper use of lawn and garden chemicals. While this
project’s primary focus was on pesticide reduction in
waterways, it also had the dual benefit of providing
fertilizer education which will help address nutrient
concerns and related algal growth in surface and
groundwater. A recent survey indicated that residents :
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choose television advertising and public service an- : A Austin ‘ creai TRAVIS
nouncements (PSA) as their preferred methods for
receiving water quality protection information. These ‘ ”
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messages offered viewers compelling facts to change
their lawn and garden practices. Additional education

and outreach is needed to persuade viewers to make Arne T, A
long-term changes regarding the use of lawn and gar- Cre®k Garfield Y,
den products. a3 7 4
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The campaign consisted of several educational strate- 2
gies, including PSAs running at various times on Aus- 0 3 6 9 12 ’ =w—$
tin's major television networks. The commercials are — —Mies B\, ool M

applicable not only in central Texas, but can be cus-
tomized for technology transfer throughout the country.
The television ads were supplemented by a more ex-

tensive educational campaign. The City of Austin and
its partners executed additional outreach efforts by

continued until the end of the project. The final report has
been be prepared and is posted at the city website.

For More Information

enhancing the city’s website, producing newsletters, TCEQ Project Manager

and working through the Grow Green network of 45 Clyde E. Bohmfalk

local nurseries and home improvement centers. The 512.239.1315; Clyde.Bohmfalk@tceq.texas.gov
city created a targeted campaign in at least one neigh-

borhood over the Edwards Aquifer Recharge Zone. City of Austin

Presentations and newsletter articles that included the Kathy Shay

major program messages and links to the website 512.974.2446; Kathy.shay@ci.austin.tx.us
were distributed to the neighborhoods. The effective-

ness of the campaign was evaluated through public Websites

surveys. <http://www.cityofaustin.org/growgreen>

Current Status

The final radio spots were broadcasted through the
end of July, and the standard Grow Green outreach
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Project Highlights

e Four 15-second television PSAs werebeen produced. They are available for technology transfer to other cit-
ies/states with minor tagline changes.

e The Dan-D-Lion television spot won the EPA’s 2009 People’s Choice award for lawn care at their national edu-
cational convention.

e A 60-second radio spot with well-known local singer, Dale Watson, is available to other cities/states with minimal
tagline changes.

e One of the major messages of the campaign was to reduce the use of combined fertilizer and pesticide prod-
ucts. In post-surveys from the grant pilot neighborhoods, 64% of those who previously used weed and feed
products said they had changed their behavior and stopped using the product.

e 190 surface and groundwater samples were submitted for analysis. This has allowed for a substantial increase
in pesticide data from some of Austin’s most environmentally-sensitive areas.

e The Grow Green website was enhanced, and the PSAs increased website hits.

e Thousands of Grow Green fact sheets have been distributed.
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